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IMA 

COM 

SC 

EQU 

H1 (+) 

REA 

H3 (+) 

H11 (+) 

H13 (+) 

H10 (+) 

H2 (+) 
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SAT 

INT 

LOY 

H5 (+) 
H12 (-) 

H9 (+) 

H8 (+) 

H6 (+) 

H7 (+) 

H4 (+) 



 

   73 
 

Results 



 

   74 
 

IMA 

COM 

INT 

LOY 

SC 

EQU 

+ 0.118 

REA 

+ 0.724 

- 0,051 

+ 0.150 

+ 0.675 
+ 0.313 

+ 0.304 

+ 0.281 

+ 0.820 

+ 0.716 
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